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SESSION PLAN TEMPLATE

	Module Title
	Do module 

	Title of Session
	Marketing and communication – logo   

	Length of Session
	1,5 hours 

	Aim of Session
	To create a logo for your brand

	Learning Outcomes
	· Have developed their concept further 
· Have basic knowledge of marketing, communication, financial plan and sales 
· Are able to use this knowledge for their pop-up  


	EntreComp Competences Gained
	Creativity

	Employability Skills Gained
	Creativity, decision making

	Delivery: Online; Offline
	Offline / online

	Number of Activities (duration)
	Activities
1) Creating logo’s + dotmocraty


	Evaluation Activities
	Talk with youngsters about what they have learned. 



	1) Activity 1: Creating logo’s + dotomcraty 

	Duration: 1,5 hours 

	Resources: a tool to create a custom logo for your brand is www.looka.com 


	Facilitator/Learner Guidance: 
Try to encourage youngsters to use insights developed in previous phases. 
Schools can invite a graphic designer to show the youngsters how they can create a logo. 

	Details of Activity: 
1) Every youngster makes some drawings of potential logo’s during a limited amount of time (for example one hour) 
2) All the youngsters present their suggestions to each other and give feedback. 
3) If there is not yet a great logo they can agree on, the youngsters individually try out Looka 
4) The youngsters choose the logo that is the best fit, either from the drawings or one of the logo’s made using Looka. They can use the “dotomcraty method”. Each youngster receives 5 ‘dots’ and every youngster votes. He/she can use all five votes for one option, or divide the votes between the different options. 
5) The logo with the most votes will be the final logo. 
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