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SESSION PLAN TEMPLATE

	Module Title
	Doing module 

	Title of Session
	Marketing and communication – sales channels  

	Length of Session
	Between 15 minutes and 2 days

	Aim of Session
	To choose sales channels

	Learning Outcomes
	· Have developed their concept further 
· Have basic knowledge of marketing, communication, financial plan and sales 
· Are able to use this knowledge for their pop-up  


	EntreComp Competences Gained
	Spotting opportunities, financial and economic literacy

	Employability Skills Gained
	Commercial awareness, decision making

	Delivery: Online; Offline
	Offline 

	Number of Activities (duration)
	Activities
1) Small brainstorm in group
2) Only if youngsters want to use a physical location in the area: community analysis potential  location pop-up


	Evaluation Activities
	Talk with youngsters about what they have learned. 



	1) Activity 1: Small brainstorm in group 

	Duration: 15 minutes 

	Resources: Manual SheDidit, chapter 11


	Facilitator/Learner Guidance: 
Try to encourage youngsters to use insights developed in previous phases. 
If necessary, start this session with a small theoretical explanation (based on the manual #SheDidit for example)

	Details of Activity: 
Small brainstorm in group: 

Where will customers buy your product? 
· In your own store?
· In an existing store? 
· Only online? 
· In a store and online? 
· During events? 

Where will your target group most easily find/buy your product? 



	Activity 2: Community analysis potential location pop-up

	Duration: 2 days

	Resources:  
See instructions: community analysis potential location pop-up


	Facilitator/Learner Guidance: 
Try to coach and support the youngsters as much as possible for example by getting them in touch with the right organizations or contact persons.

	Sometimes the enterprises can be mobile, such as a food truck, sometimes the enterprises can be solely online, such as a web shop, or sometimes there are possibilities to open up the pop-ups inside the HUBs. If the youngsters want to open up a physical store (or restaurant or …), following this module can help them to decide which property to pick. 
In this module, youngsters make a spreadsheet of vacant commercial buildings, they brainstorm and research potential locations. Potentially, they can also host a focus group to explore which location is best suited for their target group. 
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