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SESSION PLAN
	Module Title
	Doing

	Title of Session
	Pricing

	Length of Session
	2 hours  

	Aim of Session
	For the young people to set their price

	Learning Outcomes
	· Young people have further developed their concept 
· Young people have a basic understanding of marketing, communication, financial plans and sales 
· Young people can apply this knowledge to their pop-up 


	EntreComp Competences Gained
	Financial and economic literacy 

	Employability Skills Gained
	Commercial awareness 

	Delivery: Online; Offline
	Online & Offline

	Number of Activities (duration)
	1 activity (2 hours)

	Evaluation Activities
	Discuss with the young people what they thought of the activity 



	Activity 1: Pricing

	Duration: 2 hours 

	Sources:
See template to be used for the young people to fill in (link). 
Shedidit manual
Examples of entrepreneurs and how they set their price: 
https://www.youtube.com/watch?v=NYRvBz6M54k
https://www.youtube.com/watch?v=PG9OaOLz2Q0
https://www.youtube.com/watch?v=SoG-rcB2dmA

	Facilitator/Learner Guidance: 
There is a template that the young people can fill in. This is a basic template: teachers and coaches can adapt it. 
The young people should work independently to calculate the costs of their product. The role of the coach/teacher in this module is mainly to support the young people by explaining the theory.  Ideally, an entrepreneur from the local area should come in at the start of the session to tell the young people how he/she looks for suppliers, determines costs, etc.  The young people can then answer the questions as a group and ask the entrepreneur for advice if they are uncertain. Another option is for the school to record videos of entrepreneurs in the area relating to various topics and make these available to the students for inspiration. 

	Details:  

The young people should look at several examples of how entrepreneurs set their prices. See links in toolbox. 

The young people should discuss the following topics in their group: 

1. [bookmark: _Hlk53429553]Competitive analysis: what prices do the competition charge and how does their own product compare to the competition? The young people may need to investigate this (cf. examples of entrepreneurs).
2. Determining the price range: what is the minimum and maximum sale price that can be asked?
3. Determining the sale price  
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