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Pitch event - SESSION PLAN

	Module Title
	Pitching

	Title of Session
	Pitch event

	Length of Session
	90 minutes or longer

	Aim of Session
	For the young people to receive the necessary support (practical, technical, substantive) to present their group and business idea to a wider audience.  

	Learning Outcomes
	The young people demonstrate presentation skills and are able to present and sell their business idea verbally and visually. The young people are able to deal with feedback. 

	EntreComp Competences Gained
	Creativity, vision, working with others

	Employability Skills Gained
	Communication, teamwork

	Delivery: Online; Offline; etc.
	These activities may be offered online or offline, depending on the type of event

	Number of Activities (duration)
	1 activity (90 minutes, could also be longer)

	Evaluation Activities
	At the end of the activities, ask the young people what they thought of them. Take their feedback into account when organising similar events in the future.   



	Activity 1: Organise a pitch event

	Duration: 90 minutes 

	Resources: 
This web page provides input on organising a pitching contest:https://www.judgify.me/l/blog/organise-high-performing-startup-pitching-contests/
Provide a way to collect feedback from the audience. We provide a feedback tool for this (in English, based on Dragons’ Den). 

	Facilitator/Learner Guidance: Organising a pitch event takes some time. Get the young people to think about the concept. Their business ideas may be very diverse. One group may want to do a short online pitch, another may want to work through social media, and another still may want to demonstrate its services.

How can you reconcile these different ideas and concepts? One way of doing so is with a pitch event at school or your location, with a tight agenda in which each group has a place. For example, in the morning there could be pitches by groups working with a talk or presentation. There could also be screens on which the pitches of the groups working online or on social media can be viewed. At the same time, ‘visitors’ can test the services of yet another group.
If you work like this, think carefully about how you can/wish to collect feedback. Give feedback to all groups, whether they are testing their services or working with a short talk.
Involve the local project coordinator where necessary and useful. 
Make sure that the young people can focus on the content of their pitch, and consider with them how they are able and willing to be involved in the practical organisation.  

	· Where and when?   present options and consider them together in light of the business ideas and feasibility
· Location: at school? In various places Online 
· An online event needs preparation too: do the young people want to film on location in advance in order to present their product or service? Or will they simply give a short talk? 
· Timing: how do we ensure that all groups are given speaking time, but also have the opportunity to present their concept in a creative and appropriate way? The answer may vary greatly from group to group. 

· Online/offline: this is a key choice. More than just a computer is needed for an online pitch event. Which platform will you work on? And how can the audience provide feedback? Who is going to moderate? 
· Programme: define this clearly. Who will give a general introduction? How will you make the programme clear and attractive to the audience?
· Audience: will you stay within the school, so that the young people’s ideas are mainly shared with students and teachers? Or will there also be space to invite parents or local residents? Do you want to invite other contacts too? How will you disseminate information about the event? What is feasible in terms of timing and resources? 
· Invitations: feel free to consult the project coordinator. He or she will definitely be able to help you further and give you examples from other partners or events.
· How will you ask for feedback? Should the feedback mainly be constructive? What guidelines will  be helpful to give the audience? Or do you prefer a contest/competition principle with voting? This can be fun and motivating, but at the same time difficult for the groups that score less well. Consider this carefully and decide together with the young people. 

Make sure that the core requirement is met: the young people can pitch their business idea and there is constructive feedback from peers, teachers and maybe others.
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